
Subscription business models are quickly 
becoming the new normal for B2B companies. 
In nearly every industry across the globe, there is a growing demand for subscription- 
based business models. Whether hardware- or software-based, an increasing number of 
companies are embracing the unprecedented level of flexibility and customization that 
subscription models provide. If you're on the fence about offering subscription models, 
here are a few stats that you may want to consider.

6 Stats To Support Your Move To 
Subscription Business Models
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